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NYLON, founded in 1999 with original purpose of bringing the young people in New York and London together, 

represents the initials of New York (NY) and London (LON). This is how it comes to be. For nearly 20 years, NYLON, 

by keeping abreast of young people, has been consistently covering topics on fashion, music, art, movie and pop 

culture. In consequence of it, it is prone to talk with young people as a participant, and grow up and change in 

accompany with readers. We are both communicators and listeners.
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Distribution Channels： 
Retailing : 51%
Direct mail : 6%
Hotel display : 4% 
Campus and student 
group display : 33% 
Subscription : 6% 

Market Coverage： 
Beijing : 12% 
Shanghai : 18% 
Guangzhou : 10% 

Readers Ratio：
Female readers : 55% 
Male readers : 45% 
Age-group of readers 
18-28 

Circulation：
960，000 volumes 

Publication

When it comes to China, NYLON expects to concern for young people from different places, of 

different ages and with different interests, and join the creation process with them. Through 

different programs such as photography, feature stories, music and character, it gives more 

youngsters a chance to come into contact with new people, true stories and in-depth topics 

which are noteworthy, and initiates discussions with social significance.

NYLON China (regular publication), its main readership being the 

teens, focuses on fashion and pan-cultural contents. By combining 

with influential characters featured on the covers, topics sparking 

discussion, and appealing visual design, it will offer readers with 

quality contents with highest readability.



Student Groups

Radar
  

Cover Story

Music

Feature

Track List

CONTENTS
T e c h n o l o g y ,  b i o l o g y , 
chemistr y,  music,  dance, 
drama and art

New character, new trend, 
new fashion, new cosmetic 
and new product

Star, student group and new 
force

Musician, orchestra and idol

Group story, youth culture, 
fashion wells, NYLON 99 and 
artistic creation

Tra c k  L i st  m a d e  b y  n e w 
musicians for NYLON 



3000+

Campus

There are more than 3,000 universities and colleges joining us, and the number is on the increase. We are most 

concerned with young people on the campus, who constitute our main readership. So, the country’s colleges and 

universities are our major distribution channel. We will regularly ration out magazines to student groups and school 

organizations and encourage them to get involved in our creation.

Special
Distribution
Channel

Sichuan University

Beijing Institute of Graphic
Communication

Jiangxi Institute of Fashion Technology

Sichuan University of Media and 
Communications

Hunan Normal University

Wuhan University of Science and Technology

Xi'an Technological University

Yunnan Technology and Business University



Campus Group

There are over 2,000 universities joining us, and the number is on the increase. We are most concerned with young people on the 

campus, who constitute our main readership. So, the country’s colleges and universities are our major distribution channel. We will 

regularly ration out magazines to student groups and school organizations and encourage them to get involved in our creation.

Campus Group



NYLON is growing up in accompany with a thousand student 

groups embracing different fields in some 500 universities 

and colleges. It has developed steady and deep bonds 

with them. With reports, events, exchanges and shows, 

outstanding student groups are congregated together to 

finish more noteworthy programs with us. During the past 

two months, these student groups have brought lots of 

quality contents and different thinking. In the #Big Dreamer 

Campus Group Competition#, they’ve created great videos, 

photos and music.

Campus Group



This year, NYLON will select through various 

channels 99 young people whose characters 

fit the criteria of NYLON. They could be from 

different areas, such as music, fashion, art, sports, 

architecture and technology, with a combination 

of extraordinary talent and cheerful disposition. 

In addition to college students and new talents 

who have been connected with NYLON, stars, KOLs 

and potentially influential people who have been 

working with NYLON also stand a chance to become 

the members of NYLON 99.

The first NYLON 99 member recruitment program 

was launched in LABELHOOD during Shanghai 

Fashion Week last month. In the booth of NYLON 99 

in LABELHOOD, teens presented were interviewed 

in the “Inter view Room”. Those fitting our 

requirements were on the candidate list for filming 

and activities in future. The interview went on for 

four days on end, during which period the Interview 

Room had entertained some 3,000 people. Over 300 

of them were interviewed by NYLON. Are you among 

one of them? If not, contact us for an interview!

NYLON 99 will become the face representing NYLON 

to join more creative units and talent outputs of the 

brand. Young people will be brought together by 

NYLON for filming, activities and parties to enlighten 

each other. NYLON will also provide them with 

unique perspectives and abilities with a platform for 

the accomplishment of their plans which are unable 

to achieve singlehandedly.

NYLON 99



Report on the cosmetology section of NYLON 

Cosmetology



Charli XCX 

Track list of the fifth issue

NYLON Radio

Music



WeChat
From the perspective of young people, stories which tend to spread and spark discussion are 

released in combination with hotspot issues. “Columnized” stories on different fields with diversity 

and high quality are posted in fixed time and rhythm. Interesting interactions with young people are 

carried out centering on student groups in combination with a variety of online activities. This will 

show readers and audiences a full picture of the student groups, take the energized passion to the 

next level, and attract and assemble a greater number of talented youngsters.

Weibo
Weibo is available for constant releases. The main purpose of Weibo account is for quick responses 

to hotspot issues and bring people to the master content platform. Thanks to its large information 

volume and high updating frequency, Weibo is an important tool shaping the tone of NYLON CHINA. 

We will launch a special program in Weibo, which posts interesting contents with NYLON tone to 

focus on the explorations of young people. Activities in line with the spirit of NYLON are posted on 

Weibo for greater interaction with young people.

NYLON radio
With new media contents being released at regular intervals, NYLON radio aims at tapping promising 

musicians and DJs in China and sharing their stories, export excellent music aesthetics, and cultivate 

the "NYLON-style" music sense, which is fixed and diverse.

#The New Continues#
Total readings of topic (10k): 2，226.4
Total reshares：81，375
Total comments：15，806

Total likes：47，082

#NYLON First Day of School#
Total readings of topic (10k): 3，028.6

Student groups involved：23.7

#NYLON Party#
Total readings of topic (10k): 2，052.6

Total discussions (10k)：9.4

#NYLON Campus Group Festival#
Total readings of topic (10k):  119

# NYLON  Weekend#
Total readings of topic (10k): 1，922 

#Youth, not quite what it seems#
Total readings of topic (10k): 126

Social Media



Programs：
Monday:

Fashion
Tuesday: 

Cosmetic
Wednesday: 

Technology & Culture
Thursday: 

Campus Group
Friday: 

Star
Saturday: 

Music

Creative Contents

Campus Group Contents

Social Media



NYLON Activity Posters

Social Media



NYLON x Levi’s footwear
#Shoes and Youth, My Stuff#
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Total Readings: 300,000
Total Reposts: 2,000+
Total Likes: 3,000+
Total Population Covered: 2,000,000 

Spanning 30+ cities 
in 15 provinces
With 100+ student groups 
signing up
And some 2,000,000 people
being covered

Social Media



As China's largest interest and activity sharing platform for student 

groups in colleges and universities, NYLON app is committed to 

integrating student groups nationwide, discovering excellent 

contents, providing space for showing, and expanding the 

influences of excellent student groups.

In NYLON, you can find 30,000+ student groups in Chinese 

u n i v e r s i t i e s  e n c o m p a s s i n g  a r t s ,  s p o r t s ,  t e c h n o l o g y, 

entrepreneurship and public welfare. Here, you can enjoy instant, 

barrier free communication. 

Every day, thousands of online and offline student group activities 

are shared. You’ve got to check this out: the way-out ideas and 

students blessed with uncommon abilities. 

“Nylon Progress Institute” brings together one hundred 

celebrity mentors most beloved by students, including actors 

and actress, Olympic champions, famous writers, designers and 

photographers. The mentors will be present at the activity scene 

to communicate with the students and answer their questions.

NYLON app



The Epic 
Party
NYLON Party and student 
group festival 

NYLON Party



Chanel Activity SEOPHORA Activity

The most energetic, creative and interesting students 

from 300 Chinese universities will be summoned and 

presented with gifts from young people worldwide. 

We hope to bring the globalized creative and visual 

contents to university students in China.

The「NYLON First Day of School」theme device 

designed by us, which is brimming with creativity,  

is on show in 20 universities to interactive with and 

stimulate the curiosity of young people. By sparking 

the desires to show themselves, we seek to bring to 

the universities the vitality of NYLON that knows no 

bounds.

We have news of young people around the world with 

the highest quality to provide an internationalized 

interactive platform. Students are invited to join us 

in inventing ideas for the campus. By creating NYLON 

ZONEs in the universities, we give a rallying cry to 

express the vitality of youth and penetrate vanguard, 

excellent youth cultures into campus.

NYLON will, together with other brands, establish the 

authoritative Youth Culture and Innovation Fund. 

Brand cultural activities will be held to lend support to 

talented college students with ideals. 

Campus Activities



Hermes Activity NYLON x gxg.jeans NYLON member recruitment

NYLON x Levi’s footwear activity NYLON x MartiDerm  Bottle Dance Party

Campus Activities



Ad Position and Form
Fold Gate

Double Page: first fashion, fashion, jewelry and watches

Double Page: second fashion, fashion, jewelry and watches

Double Page: third fashion, fashion, jewelry and watches

Double Page: fourth fashion, fashion, jewelry and watches

Double Page: table of contents

Next to the preface

Double Page: News catalogue

Next to fashion and cosmetic catalogue

Next to copyright catalogue

Center spread

Brand customization
8P + 4 covers

16P + 4  covers

24P + 4 covers

32P + 4 covers

Price (yuan)
872，000

540，000

500，000

470，000

440，000

400，000

250，000

224，000

211，000

209，000

343，000

Price (yuan)
960，000

1，040，000

1，120，000

1，200，000

Ad Position and Form
Average inner page

Average double page

1/2 of average inside page(vertical)

1/3 of  average inside page (vertical)

1/3 of spread (cross section)

Inside back cover

Back cover

Cover shoot

Odd page

Even page

New media
Weibo (original / post)

Weibo (repost / post)

WeChat (post)

First WeChat  (post)

Second  WeChat  (post)

H5 WeChat  (post)

Price (yuan)
198，000

320，000

132，000

103，000

198，000

317，000

525，000

1，050，000

420，000

660，000

Price (yuan)
50，000

30，000

120，000

80，000

60，000

300，000

Ad Rates

Ad Rates



Huasheng Media (Beijing) Cultural Information 

Communication Co., Ltd.

Publisher
Amber Jiang

Email amber_jiang@huashengmedia.cn
Tel 186-1682-9576

Beijing Office
Add： Room 906, Tower A, 
Rongke Wangjing Center, 
Chaoyang District, Beijing

Tel： 010-52392693

Shanghai Office
Add： Room 402, Block B, 98 
Creative Park, Yanping Road, 

Jing’an District, Shanghai
Tel： 021-61075820


