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Founded in 2019, WSJ as the pioneer of 

the era has gathered elite groups of the 

city. As it looks to the future and depicts 

t h e  p a n o r a m a  o f  l i f e ,  i t  c o n s t a n t l y 

focuses on contemporary life from the 

p e r s p e c t i v e  o f  h u m a n i t i e s ,  p ro v i d i n g 

c o m p r e h e n s i v e ,  s o l i d  a n d  i n - d e p t h 

professional reports.

Profound. 
Perspective.  

Panoramic. 
Elite . Humanities .Depth
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* Humanities

* Business

* Finance

* Art

* Sports

* Events

* Science and technology



23.6%

52%

8.5%
7%
8.9%

23.6%
20.3%

8.4%
47.7%

CIRCULATION.

85%
15%

20-45岁

Distribution 
channels

Market share Audience’s gender 

Age group

Male

Female

Shanghai

BEIJING

guangzhou

OTHERS

Retail

Public demonstration

Direct mail

Subscription

Hotel display



COVERS.



REPORTS.



CASES.
1. 《WSJ.》×  James Ferragamo, vice president, and product director of Salvatore Ferragamo

2.《WSJ.》×  Wu Yue, president of LVMH greater China

3.《WSJ.》×  Kris Van Assche, creative director of Berluti & Eddie Peng, cover story

4.《WSJ.》×  Serge Brunschwig, chairman and CEO of Fendi

5.《WSJ.》×  Miuccia Prada, head designer of Prada, cover story

6.《WSJ.》×  Ingo Wilts, the chief brand officer of Hugo Boss & Mark Chao, cover story
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01
JAN

04
APR

07
JUL

10
OCT

02
FEB

05
MAY

08
AUG

11
NOV

03
MAR

06
JUN

09
SEP

12
DEC

Luxe in holidays

Design and style

Movie

Technology and entertainment

The legends

Culture

Sports in holidays

Innovators

Spring inspirations

Summer trips

Men's Style

Haute couture



Excellent Planning.
In coordination with online hot topics,  the WSJ club continuously 

organizes splendid offline events to link elites of all circles, building an 

active high-end community.



annual forum.

W e  i n v i t e  k e y  i n f l u e n c e r s 

f r o m  g o v e r n m e n t s ,  f i n a n c i a l 

g i a n t s ,  h i g h - t e c h  a n d  r e a l 

estate e nte rprises to speeches, 

conversations, and BBS activities. 

Together we focus on the present 

while looking to the future.





high-end socializing.



BRILLIANT PERSON.

DIGITAL MEDIA.

Across 6 fields including culture, art, business, 

s c i e n c e  a n d  t e c h n o l o g y,  s p o r t s  a n d  p u b l i c 

w e l f a r e ,  w e  s e l e c t  “ B r i l l i a n t  p e r s o n ”  o n  t h e 

a n n u a l  aw a r d  c e r e m o n y.  T h r o u g h  " m a g a z i n e 

+ new media + events",  we enhance the social 

influence by creating our communication matrix.

Be nefiting from cut ting-edge digital 

media technology, we aim to become 

Omnimedia based on video, audio, and 

text,  creating a digital  media matrix 

including digital journals, social media, 

a n d  a p p.  Fr o m  o n l i n e  to  o f f l i n e ,  w e 

provide our audience and users with 

panoramic experience.



ADS RATES 2020.

Position Social media

Special Issue

Materials requirements

 Rates  Rates

 Rates

Single original Weibo post

Single Weibo repost

Original WeChat post (headline)

Original WeChat post (secondary)

Custom-made HTML5

1,710,000

765,000

736,200

692,100

658,800

639,000

612,000

577,800

557,100

530,100

510,300

476,100

370,800

359,100

345,600

502,200

450,900

270,000

422,100

304,200

269,100

310,500

602,100

90,000

60,000

200,000

132,000

450,000

Publisher Fuhua Zhang
Email zhangfuhua@huashengmedia.cn
Tel 136-4267-4786

16P + cover, inside front cover, inside back cover, back cover

20P + cover, inside front cover, inside back cover, back cover

24P + cover, inside front cover, inside back cover, back cover

Size(mm): bleed on each side 3mm
Spread: 496（W）× 292（H）
Single page: 248（W）× 292（H）
Resolution: 300DPI
Format: PDF / TIFF / JPG

1,700,000

2,300,000

2,900,000

Fold gate

First spread (fashion, jewelry and watches, cosmetics)

Second spread (fashion, jewelry and watches, cosmetics)

Third spread (fashion, jewelry and watches, cosmetics)

Fourth spread

Fifth spread

Sixth spread

Seventh spread

Eighth spread

Ninth spread

Tenth spread

Spread before contents

First contents spread

Second contents spread

Third contents spread

Preface overleaf

Copyright overleaf

Side page of introduction (3 units)

Central spread

Single page (the half on the top)

Single page (the half on the bottom)

Inside back cover

Back cover



Beijing Office 
Room 906, Building A, 

Rongke Wangjing Center, Chaoyang District, Beijing
Tel 010-52392693

Shanghai Office 
Room 402, Building B, 

No.98 Yanping Road, Jingan District, Shanghai
Tel 021-61075820
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