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FATHERS Quarterly 
Recording and discussing further possibilities 
of modern dads, FATHERS values the relation-
ships between the Father and the Son.

KINFOLK Quarterly
Delving into creativity and lifestyle, KINFOLK 
values the relationships between people most.

DRIFT Semiyearly  
Exploring and analyzing stories of coffee related histo-
ry, community and crowd within the city, DRIFT de-
votes to coffee and the related community’s culture.

A niche media matrix affiliated 
to HUASHENG MEDIA

STYLE IN THE TOWN



WELCOME
SITT(Style In The Town) We believe that the town 
you choose is the life you choose.

As a niche media matrix, belonging to Huangsheng Media, SITT owns KINFOLK、DRIFT 

and FATHERS. Conceiving  in “Family and Household Consumption Upgrading Plat-

form” and alining by geographical residential communities, SITT holds a series of creative 

contents as well as off-line events which link families and families, people and people, people 

and communities, communities and communities. We make the communities bound up with 

neighborhoods, while let people’s relationships be closer.

Print Publication Coffee ExhibitionGathering



Features:

Creative individuals coming from different 

fields of the world construct high-quality 

contents of the magazine.

Special Topics:

Stick to simple, natural and practical attitude 

towards life; Pay attention to daily work, life 

and inner world.

Opinions:

Have an attitude, stick to the point of view 

and express opinions. Refine ideas about 

work and life.

Chinese Issue:

Based on global society and deep culturing 

Chinese society, it digs out interesting stories 

and ideas from local creative people. 

Creativity · Design · Gathering · Food

KINFOLK



Coming from New York, DRIFT is the high-

est circulation independent coffee-communi-

ty-culture magazine of today. Each issue takes 

us to a different city, exploring and analyzing 

stories of coffee related history, community 

and crowd within the city. Conveying the idea 

that coffee could link the community’s rela-

tionships, DRIFT links the relationship with-

in people and the relationship between people 

and communities as well as inspires readers to 

return home and community. 

D R I F T
Coffee · City · Community · Culture



As an independent paternity magazine from 

Polan, FATHERS reports on father-child sto-

ries from different parts of the world. Paying 

close attention to personally experiences of fa-

ther and child within life, nature and travel, 

FATHERS offers the life aesthetics that gives 

readers more sensitive experiences. What’s 

more, FATHERS explores the cultural depth 

behind each father-child experience and 

unique ways that individuals, groups, societies, 

and nationalities showing in different cultures.

FATHERS
Paternity · Family · Story · Growing



Content 
Display 

纸刊内容

Special topics on the group visit to 

Chinese printing culture

KINFOLK opens copyright license, goes 

deeply into localization content creation and 

digs out interesting stories and ideas from lo-

cal creative people.

Chun Xia: unstopable

Exclusive interview for the author of Call me by your name



Outer Sunset: Where Surf Meets Espresso

The Spectator of the City

On the basis of presenting the city’s coffee cul-

ture of each issue, DRIFT digs deeply into the lo-

cal community’s coffee-related stories as well as 

shows the relationships between coffee and peo-

ple, community, city and culture.



FATHERS is dedicated to presenting father 

(in different occupations) - child and family 

stories around the world.  In China, we inter-

viewed Dong Zijian, a new generation of fa-

ther, to show readers and societies the new re-

lationship between father and son.

LEGO Daddy: Andy Hung

Father and Daughter

Hung Jue

Dong Zijian: You and Me 



Integrated the characteristics of our publications KINFOLK, DRIFT and FATHERS, we 

deliver high-quality original contents which are more in line with local reading habits to 

Chinese readers on social medias.

SITT社区大会  
Wechat & Weibo
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全媒体平台



KINFOLK
Wechat & Weibo
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There is a steady amount of daily reading and engagement. KINFOLK Weibo has an over 160,000 daily 

average reading amount, while KINFOLK Wechat has an over 10,000 daily average reading amount and an 

over 750 daily engagement amount.
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FAT H E R S 
Wechat & Weibo

FATHERS’wechat launched“Father and Son's Time 

Museum”campaign during Father's Day and reached an 

over 20,000 reading amount and an over 300 engagement 

amount. In Weibo, the Hung Jue’s family photos related 

contents reached an over 400,000 reading amount and an 

over 1,000 engagement amount.



We own 20 SITT Groups, 70 KINFOLK 

Groups, 30 FATHERS Groups and 40 

DRIFT Groups, have about 8,000 people in 

total within those groups. Designers, photog-

raphers, florists, independent bookstore own-

ers and cafe managers coming from cities like 

Beijing, Shanghai, Shenzhen, Hangzhou and 

Chengdu form into those groups.  In addi-

tion, our community leader projects  across the 

country are aimed to reach the target audienc-

es within 5km ranging of the community lead-

er themselves.

社群运营Community 
operations



The KINFOLK combines brand content to 

produce BOOK IN BOOK with the same 

tonality. The BOOK IN BOOK goes along 

with the issue.

案例介绍Project 
cooperation



Annual Event: SITT Food Gathering

Build an International Community

Food and wine industry benchmarking Annual 

Conference

Flavor sharing creates concept menus

Knowledge sharing and experience in Vertical 

Field

Derived flavor food festivals frequently show 

up within commercial real estate on a small 

scale.



Annual Event: SITT (The Essentials 

Festival, Parent-Child Festival)

Corporating with global excellent community 

representatives and senior community brands 

to organize interactive salons or gatherings 

about community culture

Inviting architects and designers to create 

different community experience museums 

with brands

Eg. Fnji Furniture, Aranya, MINI LIVING etc.

Award annual community master and annual 

community



SITT Community Host Projects

We have twelve community leaders’ meetings 

and nearly fifty community partnership 

activities. Every month, community leaders in 

different fields would hold offline activities. 

Relevant materials will be distributed to other 

cities part-time community leaders. According 

to the main activity, the reader's offline 

activities will be held.

Recruiting nearly 100 community partners, 

we monthly reach the target audiences who are 

within 5km ranging of the community leader. 

Target Cities: Beijing, Shanghai, Xiamen, 

Hangzhou, Chengdu.



KINFOLK Gathering

The gathering is the symbolic activity of 

KINFOLK. Each year, KINFOLK will 

organize customized gatherings and salon 

activities with different brands. While 

improving brand tonality, it also helps to 

create high-quality contents.



Magazine 
sales 

发行量

At present, the main distribution channels of 

the publications of SITT in China are divided 

into online (Official online shop) and offline 

(Selected outlets such as independent book-

stores, boutique hotels, cafes, art spaces, design-

er shops, airports, maternal and child places.).

260,000

DRIFT

Circulation

420,000

KINFOLK

Circulation

105

Cities

Covering

435

Distribution 
Channels

Online and Offline

200,000

FATHERS

Circulation

550,000

Social Media 

Users

O
nline and O

ffl
ine



KINFOLK Book in Book 

Layout

16P + 4 Covers

20P + 4 Covers

24P + 4 Covers

Price (RMB)

800,000

960,000

1,200,000

The supplement will be issued along the formal publication; size and type of paper can be customized.

DRIFT

Layout

The First Spread

The Second Spread

The Third Spread

The First Right Page (next to the directory)

The Second Right Page (next to the directory)

The Page Next to Editor’s Letter

Single Page

Back Cover  

Price (RMB)

1,200,000  

460,000

400,000

360,000

320,000

280,000

220,000

585,000

KINFOLK

Layout

The First Spread

The Second Spread

The Third Spread

The First Right Page (next to the directory)

The Second Right Page (next to the directory)

The Page Next to Editor’s Letter

Single Page

Back Cover  

Price (RMB)

1,200,000  

460,000

400,000

360,000

320,000

280,000

220,000

585,000

Style in the town 
rate

 合作价格

DRIFT Book in Book

Layout

16P + 4 Covers

20P + 4 Covers

24P + 4 Covers

Price (RMB)

800,000

960,000

1,200,000

The supplement will be issued along the formal publication; size and type of paper can be customized.



FATHERS

Layout

The First Spread

The Second Spread

The Third Spread

The First Right Page (next to the directory)

The Second Right Page (next to the directory)

The Page Next to Editor’s Letter

Inside Back Cover

Single Page

Back Cover

Price (RMB)

1,200,000  

460,000

400,000

360,000

320,000

280,000

500,000

220,000

585,000

NEW MEDIA 

Platform

Weibo (post)

Weibo (repost)

WeChat (first article)

WeChat (second article)

Price (RMB)

80,000

40,000

80,000

40,000

FATHERS Book in Book

Layout

16P + 4 Covers

20P + 4 Covers

24P + 4 Covers

Price (RMB)

800,000

960,000

1,200,000

The supplement will be issued along the formal publication; size and type of paper can be customized.

sitt@huashengmedia.cn
Room906, 9th floor, Tower A, Raycom Wangjing Center, Chaoyang District Beijing, CHINA

CONTACT




